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BUSINESS EXPERIENCE
INTERNATIONAL HOME FOODS SALES CORPORATION  Irvine, CA

May 1997 – Present

Los Angeles District Manager






2000 – Present

· Responsible for the development, management and execution of trade/promotional plans, necessary to accomplish assigned sales and brand goals for International Home Food’s $40 MM+ Southern California and Hawaii Markets.

· Management of two broker sales organizations (Advantage Southern California and Marketing Specialists Hawaii), ensuring they provide effective retail and account headquarter sales coverage for International Home Foods. 

· Directly responsible for all aspects of International Home Food’s sales development with the Vons account (including headquarter calls, trade fund management, P/L’s and logistical objectives).

Assistant Director - Category Development





1998 – 2000

· Responsible for the design and implementation of several International Home Foods new item launch presentations, including the successful sell-in of Chef Boyardee’s Overstuffed Beef Ravioli and Homestyle line up.

· Assisted with the development of International Home Food’s ROI and Promotion Evaluation tools, which improved company-wide trade evaluation practices and resulted in more profitable planned trade promotions. 

· Directly responsible for the hiring, training and development of three Category Development Managers (Albertson’s Team, Central & West Regions), ensuring implementation of International Home Foods’ category management initiatives.

· Assisted with Category Development Department planning and budgeting.
Senior Manager - Category Development 





1997 – 1998

· Active participant in the account planning process for International Home Food’s Western Region, to ensure effective use of promotional funds to meet company/brand objectives.  Provided each District Manager/Broker AE with the necessary tools (promotion evaluations, consumption trends, consumer dynamics, etc..) for fact-based planning.

· Proactively investigate Western Region (including Safeway Team) sales issues, by uncovering opportunities and formulating complete sales story/category management presentations that can be easily applied in a selling situation.
TROPICANA/DOLE BEVERAGES NORTH AMERICA  City of Industry, CA
October 1995 – May 1997

Sales Planner - Western Division

· Assisted in the development and execution of local marketing events/programs throughout the West.

· Proactively investigated Western Division Sales issues, by uncovering opportunities and formulating complete sales story/category management presentations that could be easily applied in a selling situation.
· Responsible for the Western Division short-term forecast, assisted with development of long-term forecast.

A.C. NIELSEN  Santa Ana, CA






March 1994 - October 1995

Senior Sales Analyst - On Site Consultant for Mars/Kal Kan Foods Western Division Sales
· Provided in-depth analysis of category, promotions, market share, and sales trends using Nielsen retail syndicated data and household/consumer panel information.
· Trained and provided technical support of Nielsen Software Applications to Kal Kan’s Western Region Managers/Brokers.
CATALINA MARKETING CORPORATION  Anaheim, CA


February 1990 - January 1994

Client Service Supervisor







1992 - 1994

Client Service Coordinator







1991 - 1992

Client Service Assistant







1990 - 1991

· Responsible for communication with retail grocery stores of upcoming manufacturer tie-in programs, to ensure that promotions for products are executed efficiently and effectively.
· Liaison between Catalina’s sales force and retail operations group, communicating essential retailer activity within the Catalina Network.
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EDUCATION

California State University, Fullerton
Bachelors of Arts Degree in Business Administration, received January 1992

SOFTWARE SKILLS

· Fluent working knowledge of Microsoft Word, Excel, Power Point, Access, Gelco/Tips, Spectra Advantage, Apollo, Spaceman, IRI Analyzer, Nielsen Workstation (including NITE) and Nielsen Panel*Fact.

AWARDS/RECOGNITION

International Home Foods – 1998 Sales Excellence Award 

Tropicana/Dole Beverages – 1996 Spotlight Award

Catalina Marketing – 1992 President’s Club

REFERENCES

Available upon request
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