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SUMMARY

Innovative executive and creator of consumer marketing movements with over 19 years of global experience in Fortune 100 corporations, sports businesses and new business start-ups.  Broad range of strategic marketing and business management experience and skills including global brand marketing, new business/product launches, product management, strategic planning, advertising, sports & entertainment marketing, partnership marketing, retail marketing and marketing programs.

Recognized for the following strengths:

· Proven track record for revenue generation, new launches & integrated marketing campaigns

· Passion & commitment to delivering strategies, results and change 

· Strong cross-functional team and executive leadership skills

· Extensive experience negotiating and marketing high-profile sports and entertainment properties

EXPERIENCE

U.S. Olympic Committee 
2002  – 2003

Chief Marketing Officer and Senior Managing Director – Marketing Division

· Led the USOC’s sales and marketing efforts to build the Olympic brand and to generate over $600 million revenue in support of America’s teams for Olympic, Paralympic and Pan American Games.  Directed the Marketing Division’s 100 employees in key revenue and support departments including Corporate Sales & Sponsorships, Consumer Products, Entertainment Properties and Broadcasting, Partnership Marketing, National Governing Bodies Marketing and Brand Development.

· Key accomplishments include:

· Creation of a new sponsor strategy generating greater ROI 

· Delivery of an unprecedented $50 million sponsorship revenue in 2002 for the 2005-2008 sponsorship period, thereby, exceeding the $2.5 million sales achieved 3 years prior to the start of the previous quadrennial with U.S.-based Olympic Games.  

· Launch of new Titan Games property – Olympic combat sports competition featuring the world’s best teams and athletes (February 2003)

· Reorganization of Marketing Division to focus on key revenue, sponsor and NGB priorities

· Appointment as the highest-ranking female staff executive in the 108-year history of the Olympic movement in the United States.

Axient Communications, Inc.
2000 – 2001

Chief Marketing Officer and Senior Vice-President of Marketing

    

· Launched a new broadband technology company and brand that delivered unprecedented media-quality Internet user experience. Premiered the new Octane-branded experience on NBCOlympics.com for the 2000 Summer Olympic Games in Sydney, Australia where streaming media content of the Olympics Games made its exclusive U.S. debut on the Internet. Ignited organizational efforts for well-integrated launch showcasing experience and technology on time.

· Led corporate strategic planning and team development processes that transformed traditional technology culture.

· Created marketing organization including 4 marketing agencies to create value, demand and preference for the Octane brand and services. 

Nike, Inc. - Global Brand Marketing & Apparel Divisions
1997 –1999

New Business Director & General Manager, Nike Inner Actives
1998 – 1999
· Launched apparel business, Nike Inner Actives -- the next-generation performance undergarments & brand cornerstone for Nike women’s business showcased by Brandi Chastain at ’99 World Cup.

· Implemented a new hybrid licensing business model and joint-venture efforts between Nike and Vanity Fair Intimates including product creation, consumer marketing & demand creation, forecasting, sales management & logistics, order management, replenishment, etc.

Global Women’s Brand Director
 1997 - 1998

· Provided strategic leadership and inspiration for marketing strategies to grow the women’s sports business in key regions & countries.

· Directed cross-functional team efforts to establish the mission, roles and accountabilities for Nike’s Global Brand Marketing department and created success profile for women’s marketing directors at the country level.

The Coca-Cola Company - Global Marketing, U.S. & Canadian Divisions
1988 –1997

Corporate/Global Marketing - Strategic Marketing Group 
1997

Global Brand Manager - Coca-Cola 
1997

· Developed worldwide marketing strategies & brand plans to enhance equity of Coca-Cola brand.

· Delivered consulting expertise and support to international Coca-Cola affiliates.

· Created a new global development approach to marketing programming that links brand positioning/architecture to profitable volume growth.

Coca-Cola USA
1990 - 1997

National Brand Portfolio Team Leader, Marketing Works 
1996 - 1997

· Led multiple marketing teams and agencies that delivered Coca-Cola USA’s National brand marketing calendar and consumer marketing programs with an annual budget of $85 million.

· Directed Marketing Works’ key agency relationships, property-related negotiations and consulting efforts with international Coca-Cola Bottlers and affiliates.
Group Manager, Retail Marketing 
1995 - 1996

· Directed a team of nine marketing professionals & agency roster to design & implement marketing strategies that integrated consumer & customer marketing initiatives and created value for 110 major U.S. & global retailers.

· Led partnership with client Customer Marketing Group and re-engineered their marketing activation & chain account management processes.  Innovated Coca-Cola USA’s agency search, selection, activation & compensation processes.  Led efforts to cascade learnings & processes to Corporate Marketing & international Coca-Cola affiliates.

Senior Consumer Marketing Manager 
1994 - 1995

· Promoted into new role as the consumer-marketing strategist to Customer Marketing Group.

· Successfully led marketing, research and strategy development for new business acquisition teams across range of high-profile global customers including Blockbuster Entertainment Group.

· Appointed by senior management to lead strategic planning efforts to develop the Coca-Cola System’s ‘95 key strategic priorities and competitive analysis for ‘96 planning.

Sports Marketing Manager 
1992 - 1994 

· Co-launched Coca-Cola USA’s new Sports Marketing Group that developed strategies and programs to activate brand strategy via National sports properties.

· Served as the NHL Account Director leading strategy and global league/athlete relationships.  Renegotiated a more effective 5-year NHL North American contract and managed multi-million dollar budgets supporting National NHL programs & events including NHL Future Stars, All-Star Weekend and Wayne Gretzky Hockey Camp.

· Led key major basketball initiatives including NBA All-Star Weekend, national NBA promotions and 3-on-3 grassroots tour.  Managed local sports property & athlete assessment and contract negotiation for U.S. Bottlers and international affiliates.  Trained two agencies to support U.S. sports initiatives.

National Promotions Manager 
1990-1992

· Directed National promotions with sports and entertainment properties including the NFL, Super Bowl, Disney/Touchstone Studios, CBS and the Winter Olympics Games.

· Launched a new U.S. NHL strategy & programs that changed negative system attitude towards hockey and resulted in 100% Bottler participation in integrated marketing efforts.  Established a strong partnership with key spokesperson, Wayne Gretzky.

Coca-Cola Ltd. Canada
1988 - 1990

Brand Manager - diet Coke & caffeine free diet Coke 
1988 - 1990

· Led successful brand strategies and plans for diet Coke, caffeine free diet Coke relaunch and brand-switching initiative to convert Pepsi drinkers.

· Directed brand marketing campaigns and negotiations with sports & entertainment properties including NFL, NHL, Wayne & Janet Gretzky, the first Batman theatrical movie & home video release with Warner Brothers, Indiana Jones home video with Paramount Studios, tennis, skiing and figure skating.

· Managed four marketing agencies to deliver marketing efforts.

Warner-Lambert Canada Inc. 
 1984-1988

Product Manager - Dentyne & Cristal Chewing Gums 
1987 - 1988
· Delivered first-ever integrated cinema advertising & sampling program with Cineplex-Odeon to capitalize on new Canadian advertising medium.

· Directed Dentyne’s and Cristal’s growth strategy and positioning into sugarless products.

Product Manager - Halls Cough Tablets 
1986-1987
· Promoted to Product Manager in 19 months to Company’s largest sales/profit brand.

· Completed research, development, positioning, and government regulatory work on Halls Plus entry into therapeutic throat lozenge market.

· Led key Company initiatives including university recruiting, the development of promotional best practices and the assessment of value-added tax on confectionery industry.

Assistant Product Manager with Sales Training & 
1984-1986

New Product Development Experience

EDUCATION

Bachelor of Commerce (Honors) Degree
  May 1984
Queen’s University - Kingston, Ontario CANADA

Strategic Marketing Management Executive Program  
June 1996
Harvard University Graduate School of Business Administration - Boston, Massachusetts USA

OTHER RELEVANT TRAINING & CERTIFICATIONS

Brand Positioning, Target Selection Interviewing (certified as trainer), Team Management, Leadership/Coaching, Project Management, Dimensions of Professional Selling, Category Management, Retailer Profitability, Speakeasy and Advanced Training in Sales Technologies.

OTHER 

Extracurricular Activities

Community
Elected to Board of Directors - NW China Council (Portland)  

1998 - 2000



Elected to Board of Directors - Starlight Foundation (Atlanta) 
              1995



Vice-President, Communications - Queen’s Business Club 

              1986 - 1988



Lecturer at University Campuses





1985 - 1988



Junior Achievement Advisor





1986 - 1987

University
Commerce Undergraduate Award Winner (Outstanding 

Contribution to Queen’s University & community)



1984

        

Vice-President, External Affairs - Commerce Society 


1983 - 1984

Interests
Running, Piano and Reading.

REFERENCES

Available upon request.


